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Abstract  After 9/11, the United States realized that the fight against terrorism
was becoming the priority of its overall diplomatic policy towards the Arab-Islamic
world. Public diplomacy therefore became a hot topic. In the 21st century, the
international environment where U.S. public diplomacy is practiced has undergone
three major changes: the increase of non-state actors in international relations, the
revolution of communication technology, and the rising influence of religion in
international affairs. In response to these changes, the United States has developed
some new public diplomacy strategies. The non-traditional features of U.S. public
diplomacy toward the Arab-Islamic world include: privatization and branding in
public diplomacy, using the Internet as a media tool in public diplomacy, and adding
"value" in the content of public diplomacy.
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