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Causes and Lessons of the Failure of Israel’s

Public Diplomacy

Xu Jin

Abstract: Since the new millennium Israel’ s national image has decreased to
its lowest point in the international community even in the western world. One of
the causes is the failure of its Public Diplomacy. Israel performed very badly in its
three forms of Public Diplomacy: Public Relations Media Diplomacy and Culture
Diplomacy. The main causes of its failure of Public Diplomacy included its miscon—
ception of Public Diplomacy the outdated bureaucracy the lack of resources and
the wrong measures taken by the government. In recent years Israeli government has
increased its attentions on the Public Diplomacy while some scholars have presented
a lot of policy advices on the bureaucracy adjustment and Media
Diplomacy. However we must point out that Israel” s bad national image cannot be
attributed entirely to the failure of its Public Diplomacy the more essential cause is
its stubborn attitude and policy to the Palestinians. Its Public Diplomacy actually
functions as an accelerator or a retarder to the tide of its national image.

Key Words: Public Diplomacy; Israel; National Image; Culture Diplomacy
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